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The core of American Organic: A Cultural
History of Farming, Gardening, Shopping, and
Eating is the deconstruction of organic ideology
and discourse. The book’s six chronological chap‐
ters show how key figures represented organic
agriculture to American society over time, exam‐
ining each major voice or cultural influence in

Robert at the helm of the ever-expanding Rodale
Press, as well as the rise of organic food stores
and co-ops. However, as the movement exploded
in popularity, it faced more serious criticism from
the USDA and government officials. The final
chapters break with the clean chronological struc‐
ture of the previous four, and thematically ex‐
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