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fully incorporated into the classroom in upperlevel undergraduate courses. However, graduate
students and faculty will be the most avid readers
of the text; The Modern Girl around the World is
certain to become an indispensable tool for re‐
searchers. At various points, the editors pay trib‐
ute to the late Miriam Silverberg, whose examina‐
tion of the Modern Girl in Japan "opened discus‐
sion of the Modern Girl phenomenon and influ‐
enced a generation of research" (p. 407). The es‐
says collected in this volume offer a valuable con‐
tinuation of that discussion, and just as Silver‐
berg's work has inspired research for the past
twenty years, this volume is likely to do the same
for the next twenty.
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