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The Greening of America–Rhetoric, Not Reich
From national environmental policies to campuswide recycling programs, the “greening” of America is
certainly an active drama played out on the American
cultural landscape. Public discourse about the environment and environmentalism’s status as a social movement are extremely popular areas of study in a diverse
range of academic disciplines. Contributing its rhetorical perspective as a means for understanding American
environmentalism is this collection of eleven essays written by academics housed in English and Communication
Studies departments.

essays addressing environmentalism and popular culture. In the editors’ introduction, Herndl and Brown formulate a model for the study of environmental rhetoric
predominantly influenced by the writings of Kenneth
Burke. The model, loosely adapted from Ogden and
Richard’s rhetorical triangle, describes three types of environmental discourse. At the triangle’s apex is the category of “nature as resource” (ethnocentric), while the
categories of “nature as spirit” (ecocentric) and “nature as
object” (anthropocentric) make up the remaining points
of the triangle. The essays contained in Green Culture address the categories of this model for environmental discourse in a very “academic” way, neglecting to point out
that popular culture contributes much to our understanding of environmentalism. Certainly the environmental
themes apparant in popular culture can “fit” into the categories of Herndl and Brown’s model, and it is certainly
true that popular culture is the most “ordinary” means
that many of us have in experiencing environmentalism.
Unfortunately, no essay is devoted to the study of environmentalism and popular culture in Green Culture. The
absence of such an essay is striking, particularly if one
believes–as I do–that we experience a plethora of environmental themes in popular culture. We experience
environmentalism on television (commericals for sport
utility vehicles come to mind) on the radio (country music is often full of environmental themes), and in magazines (print advertisements often use nature as a scene
for promoting and selling products). I do not think that
editors of and contributors to Green Culture would contend that the environmental themes in popular culture

Green Culture is an excellent resource for those interested in the social construction of nature, and how nature
functions symbolically in American society. The essays
in this edited volume predominately address questions
concerning the language, or rhetoric, of environmentalism, and in this way, all the essays provide fine examples
of “green” rhetorical criticism. Three of the edition’s essays address the rhetorical strategies involved in American nature writing (Jimmie Killingsworth and Jacqueline
Palmer, Lewis Ulman, and Scott Slovic); four other essays
focus on risk communication and environmental education at the local level (Steven Katz and Carolyn Miller,
Craig Waddell, and James G. Cantrill); and the remaining four essays address other aspects of American environmentalism (Robert Brown and Carl Herndl, Martha
Cooper, Gregory Clark, Michael Halloran and Allison
Woodford, and Charles Bergman).
Missing from this collection, however, is a series of
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are not rhetorical, but an analysis of its influence is missing in the book–particularly in considering its focus on
“Environmental Rhetoric in Contemporary America.”

Popular Culture and the American Culture Associations.
It may be reproduced electronically for educational or
scholarly use. The Associations reserve print rights and
permissions. (Contact: P.C.Rollins at the following electronic address: Rollins@osuunx.ucc.okstate.edu)

This review is copyrighted (c) 1996 by H-Net and the

If there is additional discussion of this review, you may access it through the network, at:
https://networks.h-net.org/h-pcaaca
Citation: Mark Meister. Review of Herndl, Carl G.; Brown, Stuart C., eds., Green Culture: Environmental Rhetoric in
Contemporary America. H-PCAACA, H-Net Reviews. November, 1996.
URL: http://www.h-net.org/reviews/showrev.php?id=680
Copyright © 1996 by H-Net and the Popular Culture and the American Culture Associations, all rights reserved. HNet permits the redistribution and reprinting of this work for nonprofit, educational purposes, with full and accurate
attribution to the author, web location, date of publication, originating list, and H-Net: Humanities & Social Sciences
Online. For any other proposed use, contact P.C. Rollins at Rollins@osuunx.ucc.okstate.edu or the Reviews editorial
staff at hbooks@mail.h-net.msu.edu.

2

